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Policy statement 
The Canberra Health Services (CHS) brand applies to all CHS facilities, programs and services. The CHS Brand includes:
CHS logo 
logo elements
sub-brands 
visual devices e.g. brand symbols 
images
colours or typefaces.

All CHS facilities, programs and services must comply with this policy.  
Purpose
The purpose of this policy is to protect and enhance CHS’ reputation by establishing and promoting correct and consistent use of the CHS brand.
Consistent branding is important to:
support our consumers’ ability to find and use our services
strengthen a sense of belonging within CHS teams
build a trusted reputation as an employer of choice. 
Scope
[bookmark: _Hlk176425987]This policy applies to all CHS Network staff and to relevant stakeholders who use the CHS brand mark, including in instances of co-branding and partnerships.
The CHS Network includes the inpatient facilities at Canberra Hospital, Clare Holland House, North Canberra Hospital, University of Canberra Hospital and community-based services.
Roles and responsibilities 
CHS Strategic Communication Branch
Provide advice to CHS staff and co-branding partners on usage of the CHS logo
Provide approved CHS branded assets for use
Audit and monitor brand use for continuous improvement.
Executive Group Manager, Quality, Safety and Governance 
Final decision maker on all brand usage 
Oversees the alignment of the brand with CHS’ strategic direction and values 
Ensures processes are developed and implemented in support of this policy. 
Policy Principles
The CHS logo, CHS sub-brands and other branding materials confirm CHS’ ownership, interest or association. 
CHS Brand Manual 
The CHS Brand Manual is the official reference source of all approved CHS brand marks. The Brand Manual has been developed to help us consistently apply our visual identity and brand mark across all relevant materials. It is available on the ‘Communications, media and brand’ page of the HealthHub.
All staff and co-branding partners must comply with the Brand Manual when using the CHS logo and any other brand marks e.g. CHS sub-brands. This ensures the CHS visual identity is used consistently.  
All CHS staff and co-branding partners must:
obtain approval from the CHS Strategic Communication Branch before using any brand mark in association with CHS, a division or entity where the intended use of the brand mark is not in accordance with the Brand Manual; and
use only the approved logo to identify activities and functions (including signage, programs and services promotion, facilities and other controlled entities of CHS).
Staff wishing to use any CHS brand mark in a manner that does not conform to, or for a purpose not approved in, the Brand Manual must submit an application through CHS Strategic Communication Branch to: CHSComms@act.gov.au 
Criteria for use of CHS logo
Use of the CHS logo is subject to criteria including but not limited to:
a proposed use congruent with CHS’s image and standing
the nature of the existing or proposed relationship between CHS and a third party
visual display and design standards of the proposed use of a suitable standard
any implied relationship or implied endorsement resulting from use of the logo
the proposed use endorsed by relevant or responsible CHS executives
the reputational risk to CHS on approving or not approving the proposed use
advice from CHS Office of Research and Education in the case of CHS being used in association with academic and teaching partners and awards. 
A third-party organisation may only use the CHS logo, as supplied and directed by CHS Strategic Communication and Engagement Branch, on the condition that it complies with the approved terms and conditions of usage as outlined in this policy and CHS Brand Manual.
CHS may take legal action for unauthorised use of the CHS logo. 
Approvals 
The Executive Group Manager, Quality, Safety and Governance is the final decision maker on brand usage. Approvals and decisions will be made in alignment with ACT Government brand guidelines. 
The Executive Group Manager, Quality, Safety and Governance may, for and on behalf of CHS, approve:
how the CHS brand is to be applied in communications and promotions including advertising, marketing, campaigns, public relations, signage, websites and electronic media, merchandise and other communication mediums
development and use of approved brandmark and visual identity variations, consistent with the brand, from time to time for particular campaigns or activities
brand exemptions.
CHS Strategic Communication Branch team members may approve standard terms and conditions of use for a CHS logo or other brand mark.
Partnership and co-branding recognition
The CHS Strategic Communication Branch must be consulted at the beginning of the project to establish partnership recognition or co-branding arrangements. 
Decisions made on representing co-branding agreements must be captured in the CHS brand manual and align with ACT Government brand guidelines.
Evaluation
[bookmark: _Hlk170467190]Outcome
[bookmark: _Hlk170467240]All staff and other stakeholders using the CHS brand will use CHS branding as per this policy.
Measures
Annual brand audit, in March of each year, will be undertaken by CHS Strategic Communication Branch.
Related policies, procedures, guidelines and legislation
Procedures
· Organisational Plans, Guidance and Patient Care Document Management
· Policy Documents (policies, procedures, guideline and placeholders) Development and Review
· Development and Review Health Information Sheets – North Canberra Hospital
· Health Information Sheets – Development and Review 
· Clinical Records Management 
Guidelines 
Consent for Healthcare Treatment
Legislation
Human Rights Act 2004
Public Sector Management Act 1994
Other
· CHS Brand Manual 
· ACT Government Brand Guardian 
· CHS Style Guide
References
This policy leverages and adapts brand policies established by:
· University of Melbourne
· South Australia Health.
Definition of terms 
Brand means the CHS logo, logo elements, sub-brands, visual devices e.g. brand symbols, images, colours or typefaces that indicate or imply CHS’ ownership or interest.
Sub-brands are portfolios within CHS with their own logo utilising the CHS brand mark. These sub-brands meet the criteria of: 
· being a major strategic priority of CHS
· having existing strong equity within the organisation and with consumers
· having revenue opportunities
· having strong benefits and unique propositions for consumers
· having impact to a significant and large number of consumers.

As of February 2025, the sub-brands for CHS are North Canberra Hospital, Canberra Hospital, University of Canberra Hospital, ACT Pathology and CHS Research.
Search terms
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[bookmark: _Toc166761028][bookmark: _Toc166761347]Disclaimer 
This document has been developed by Canberra Health Services specifically for its own use.  Use of this document and any reliance on the information contained therein by any third party is at his or her own risk and Canberra Health Services assumes no responsibility whatsoever.
	Acknowledgement of Country 
Canberra Health Services acknowledges the Ngunnawal people as traditional custodians of the ACT and recognises any other people or families with connection to the lands of the ACT and region. We acknowledge and respect their continuing culture and contribution to the life of this region.
© Australian Capital Territory, Canberra 20
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